ELIZABETH IMAGE BRANDING

Any organisatiorwill only beasgreatasthe peoplewho embodieghe missionof the
organisationthosewho go aboveandbeyondto seethe companysucceedandto make
their customerdappy.Companieghatunderstandhis fundamentaprinciple take
initiativesto empowertheir employeesCompanieshatunderstandhis simpletruth
entrusttheir employeedo beits ambassadorshe voice andthefaceof their brand

The key to successn any organisationis
IDENTIFYING , DEVELOPING and EMPOWERING
thesepeople.

Copyright© 2017,ElizabethimageBranding.All RightsReserved ChanginglINDSET ChangingLIVES

1|Page



ELIZABETH IMAGE BRANDING

CORPORATE TRAINING

MODULE TOPIC PAGE
EXECUTIVE PRESENCHB-ORLEADERS 314
BUILDING AN EMPOWEREDTEAMS 576
BODY LANGUAGE FORBUSINESS 718
UNDERSTANDINGMISUNDERSTANDING 971 10
OWN THE STAGE 117 12
HELPsi Holistic Effective LeadershiPractices 1371 14
THE BIG BITE COACHING SYSTEM 157 16
MAGNETIC SELLING 177 18
MANAGING TIME 1971 21
COPYWRITING 2271 24

Copyright© 2017,ElizabethimageBranding.All RightsReserved ChangingMINDSET ChangingLIVES

2|Page



EXECUTIVE PRESENCEFOR LEADERS
Stand Up & StepOut to Impact & Influence
2 Days Training
Trainer:ElizabethHor, Certified ImageandColour ConsultantEtiquetteCoach
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Objective: Learning Outcome
To helpparticipants: Participantswill beableto
1. Projectanimagethatmakesanimpact 1. Discover& appreciateheiruniquepersonal
2. Createabusinessmagethatis anasset physicalfeatures/nature;
insteadof liability 2. Learntherelevantstyles& coloursmost
3. Build connectionsandtrust suitableto their uniquepersonaphysical
4. Createapositiveteamenergy features/naturehatmakesthe mostimpact;
5. Deliver messageavith authorityand and
confidence 3. Improvetheircommunicatior& social
6. Masteringtheskills of bodylanguagdor etiquettefor greaterprofessionalmpact.
effectivecommunication 4. Authentcally connectingwith the heartsand
7. Createapersonabrandto launchand mindsof othersi instilling confidence,
sustaincareersuccess inspiringcommitmentjnfluencingdirection.
Who Should Attend:

All level staff, who seekdo increaseheir
personalmpactasaleader.
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CourseOutline

Day 1

Module 1
Essencef PersonalBranding

Makeit or breakit in first 7 seconds
Why first impressiormatters
Thecritical factorsof perception
ABCD of professionapresence
Whatsocialmediasaysaboutyou

Module 2
Building Visual Credibility & Confidence

StyleversusFashion
CorporatdmageversusComfort
Psychologicalanguageof style
Colourpsychology

Dresswith intention

Module 3
Building A Corporate Image

Theart of dressingwell
Psychologicalanguageof style
Colourpsychology
Understandindpodyshapes proportion
Menswear theright cutting & styles
Corporatestylesfor ladies
Dresscodesfor variousoccasions

| t nbtsvhatyouwear,i t hoveyou
carryit.
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Day 2

Module 4
SpeakingWithout Words

The powerof nonverbalcommunication
Traitsof positivebodylanguage
Building rapportandtrust

How to makeyourselflikeableand
approachable

Signals& gestures
Whereto sit & why

Module 5
Your Verbal Brand

Understandow peoplereceivemessages
Why it is importantto speakwell
Thepowerin yourvoice

Word stress& pausing theimportanceand
howto useit

Module 6
Modern Manners in the Modern World

Communicatinghroughproperetiquettes
Theartof meet& greet

Theprotocolof aproperintroduction
Handshake
Businessardexchangestiquette
Workplace& socialetiquette

Dining etiquette
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BUILDING. AN EMPOWERED TEAMS
Impacting Others with Confidence,Clarity & Credibility

2 DaysTraining

Trainers:

ElizabethHor, Certified ImageandColour ConsultantEtiquetteCoach

EdmundTan, Certified BehaviouralConsultant

Objective:

To equippatrticipantswith

1.

The knowledge, understanding & appreciate
for their personal ¢
uni que behaviour al [
a whole 6empowered6
The knowledge & appreciation ftueir
personal professional presence & branding,
that can bring out greater confidence &
impact.

The awareness of business etiquette in vari
situations, that will help them hone the
workplace effectiveness & emerge as a mor
elegant and effective perswel.

Who Should Attend:

Learning Outcome:

Participantswill beableto

1.

2.

o

Discover their personal unique behavioural
preference & its potential impact to the tean
Understand & value ¢
different unique behavigal preferences, &
their contributing impact to the team.
Develop an empowered synergistic team, w
a unique 6brandbé for
Understanding the importance of business
etiquette.

Making a favorable first impression.

Employ proper body languaged
mannerisms.

All level staff membersf the sameteam,departmenbr organizationwho striveto understandappreciate
& work with otherteammembersetter.
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CourseOutline

Day1 Day 2

Module 1 Module 4
Introduction to DISC Personality System Essenceof An Empowered Team
fi O nsdoosmallanumberto achievegr e at n

ACTIVITY : Theinvestmengame
The powerof trust

Nature& Nurture
History of behaviourakcience

TheDISC personalitysystem
My Style Understandingxpectationg misunderstandings

Breakingdownthebarriersof trust
Thed e mp o WHSCéednd

Understandingny behaviourapreferences

Module 2
Essencef PersonalBranding

Module 5
Get Along & Get Ahead With Better Etiquette

Makeit or breakit in thefirst 7 seconds o i
Communicatinghroughproperetiquettes

Why first impressiommatters
Theartof meet& greet

Understand/our impact,influence&

interaction Theprotocolof a properintroduction

ABCD of professionapresence Psychologyof handshake

Dresswith INTENTION Workplace& socialetiquette

Dining etiquette
Module 3
Your Messagelo The World

Your nonverbalmessage
Psychologicalanguageof style
Psychologyof colours

Building a credibleonline presence
Be authentic
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BODY LANGUAGE FOR BUSINESS
2 DaysTraining
Trainer:ElizabethHor. Certified ImaaeandColour ConsultantEtiauetteCoach

Objective:

1.

2.

Understandheimportanceof body
languagen everydayactivities.
Understandindnow to communicatewvith
bodylanguage& howto readit.
Learnhowto communicatevith
confidence.

Learnhowto matchwordswith movement
to instill trust.

Learnhowto usebodylanguageo
strengtheryour rapport& trust.

Who Should Attend:

Sales& MarketingTeam,Frontliners,
CustomelServiceTeam,SupervisorsTeam
Leaders& Manaaement.

Learning Outcome:

1. Understandchow bodylanguageas an
importantmodeof communication.

2. Usebodylanguagemoreeffectivelyto
increaseyour personalmpact.

3. Aply bodylanguagen variousbusiness
situations.

4. Able to translategesturesnto words.

5. Able to avoidcommonbodylanguage
mistakes.

Ideal group size:471 12 participants
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CourseOutline

Day 1

Module 1
Foundations of Body Langauge

Why bodylanguagematters
Whyi tnotsvhatyousay
Learninganewlangauge

How bodylanguageevealsemotionsand
thoughts

Thecritical factorsof perception

Module 2
Your Non-Verbal Brand

Introductionto nonverbalbrand
Imagematters

Colourspeaks
Whatsocialmediasaysaboutyou

Module 3
Negative GesturesThat May CostsYou

KennedyNixon debate
Eliminatebadbusinesdodylanguage
Whenthebodyclosessodoesthemind

Module 4
SeatingArrangement

Whereto sit andwhy

Breakingthebarrier- the powerof
connection

Positionyourselffor positiveoutcome

Day 2

Module 5
Reading The Message

Readinghe 7 universalexpression
Universalgesturesandcultural differences

Decipheringeyesignals
Your handsspeaksathousandvords

An analysisof handshakstylesandwhatit
means

Traitsof positivebodylanguage
Building rapportandtrust
| t afl @boutthevibes

Module 6
Public SpeakingTips

Whereto standandwhy?
Thepowerof yourvoice
How your bodyspeak®n stage
Engagingyour audience

Module 7
Action Plans& Evaluations

Bringing theoryto life

Personahctionplans
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UNDERSTANDING MISUNDERSTANDING
Enhancing the strength of a team/organization

2 DaysTraining

Trainer:EdmundTan, Certified BehaviouralConsultant

Objective: Learning Outcome:
To equipparticipans with Participantswill beableto
1. Knowledge, understanding & appreciatic 1. Discover & appreciate their personal

for the different unique behavioural style

of self & others, with their respective

strengths & weaknesses; 2.
2. Skills to overcome the barriers to effectiy

temwork, due to misunderstanding of

behaviourapreferences.
3.
Who Should Attend:
All level staff, who seekfirst to understand,
thento beunderstood. 4

unique behavioural style, potentials é
limitations;

Discover & appreciate others,
(especially team members) unique
behavioural styles, potentials &
limitations;

Understand & appreciate how differe
individuals carcomplement &
complete each other, based on their
behavioural styles;

Develop skills to overcome the barrie
from misunderstandings, and manag
an effective team of individuals with
uniquely different behavioural styles.

Copyright© 2017,ElizabethimageBranding.All RightsReserved ChangingMINDSET ChangingLIVES

9|Page



CourseOutline

Day 1 Day 2

Module 1 Module 4

Understanding Team Breakdown All the Unigue DISC Styles
ACTIVITY : ThelnvestmenGame DiscoveringotherDISC styles
Trusti Thefoundationof all relationships StrengthsX potentials
Theb stageof trust Weaknesse& limitations
Ourtrustaccount Tensionsamongsstyles
Impactof misunderstanding Complementingtyles

Module 2 Module 5

DISC Behavioural System Overcoming Misunderstanding
History of behaviourakcience Expectations misunderstanding
Backgrouncbf DISC behaviourakystem Changingmindsetchangindives
Naturevs Nurture Holistic mindset
Why understandin@ISC makesa Perceptuapositions
significantdifference Seekfirsttounder st andé.

Module 3 Module 6

My Unigue DISC Styles The Powerful DISC Team
Thebasicattributesof the DISC Understandinghe powerof thecomplete
behaviourabystem team
Uncoveringyour DISC pattern TheDISC chart
Whatyour DISC patterntells me Thedynamicsof the DISC team
Your strengths. weaknesses DISC teampractice
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OWN THE STAGE
Powerful PresentationSkills For Public Speakers

2 DaysTraining

Trainer:ElizabethHor. Certified ImaaeandColour ConsultantEtiauetteCoach

Objective:

1. Thishandsonworkshopwill helpto build
your confidenceandskills in giving speeches.
You will exploretechniquedor preparingand
deliveringtalks,aswell aswaysto engage
your audiencen arangeof public speaking
situations.

2. To provideparticipantswith the practical
skills andknowledgenecessaryto express
themselveglearly,with confidenceandpower

3. Duringtheworkshopyouwill developand
delivera speecton atopic of your choice.
You will receivedetailedfeedbackonyour
performancdrom the othercourseparticipants
andyourtrainer.

Who Should Attend:

Learning Outcome:

1. Understangresentatiomynamics

2. Recognisghevalueof presentatiowisual
aids

3. Designpresentationfor maximumimpact

4. Deliverdynamicandeffectivepresentations

5. Build audienceapportthrougheyecontact,
vocaldelivery,andbodylanguage

6. Sharperyour public speakingskills

7. Mastertechniqueso overcomenervousness
& presentvith confidence

8. Discoverown unintentionahabitduring
public speakingandimprovethemfrom
practicalassessment

Ideal group size:4 - 12 participants

Thosewho desireto taketheir public speaking/presentatidhethe nextlevel.
Will benefitManagerandExecutivesvho havesomeprior public speakingand presentatiorskills training or
experiencelt is particularlyusefulfor thosewho speakin front of groups trainersandkeynotespeakers.
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Day 1

Module 1
Identifying your Audience

Performinga needsanalysis
Creatinganaudienceprofile

CourseOutline

Day 2

Module 6
Full Day Hands-On Practical Session

Practicalpresentatiorsessiorby
participants

Observatior& Evaluation

Identifying key questionsandconcerns After sessiorreview (oneon-one)

Module 2
Fleshingit Out

Outlining the subject
Identifying appropriatesources
Establishingcredibility
Theimportanceof citations
AddingaPlanB

Module 3
Being Prepared

Checkingoutthevenue

Imageto present

Startingoff ontheright foot
Familiarisingstagetechsandtools
Managingstressandnervousness

Module 4
A to Z To An Eye Catching Slides

The 3-secondule
Designingcreativeslides
Psychologyof colours
Powerfultitles

Module 5
Power of Engagement

Theart of storytelling
Bodylanguagehatconnects
Usingmodernaudiovisualaid
Publicspeakingetiquette

Copyright© 2017,ElizabethimageBranding.All RightsReserved ChanginglINDSET ChangingLIVES

12|Page



HELPs T Holistic Effective L eadershipPractices
A'Ewv e r yRisasOmFglls With L ea:dier s hi po
2 DaysTraining
Trainer:EdmundTan, Certified BehaviouralConsultant

Obijective: Learning Outcome:

Participantswvill beableto

1. Gain a holistic understanding of leadershi

2. Know & understand the power of a strong
foundation to effective leadership;

3. Develop an understanding of an effective

To equipparticipantswith

1. The holistic picture of effective leadership;
and

2. Practitalsdo6howbegin

team;
Who Should Attend: 4. Develop practical application to improve
personal leadership effectiveness; and
All level staff,who seekdo bealeader. 5. Develop skills to lead a team from the

beginning to the end of any projects
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CourseOutline

Day 1

Module 1
Everything BeginsWith The Right

Perspective
Myths of leadership

Definitions of effectiveleadership

Impactof effectiveleadership
The5 levelsof leadership

Module 2
The Foundation DefinesEverything Else

Theb5 stageof influence

Theb5 areasof a strongfoundationto
effectiveleadership

Thelifestyle of effectiveleadership

Essentiagualitiesof effective
leadership

Thecontinuougpersonatransformation

Module 3
The Effective Leadership Practices
1. Modellingtheway

Clarify (personalteamé&
organizationalphilosophy& values

Settheexample
Self-assessment

2. Inspiringsharedvision
Envisionthefuture
Enlist to shareaspiration
Selfassessment

Day 2

Module 3

The Effective Leadership Practices(cont)

3. Challengingtheprocess
Searchfor opportunities
Takerisksi experiment
Selfi assessment

4. EmpoweringOthers
Fosterteamwork
Strengthenequip& develop
Selfi assessment

5. Encouragingheheart
Appreciateindividual contributions
Celebratevictories& values
Selfi assessment

Module 4
The Context for Effective Leadership
Practices

Building the effectiveteam
Roles& responsibilities
Theprojectdevelopmenprocess

Matchingthe processaandthepractices

Module 5
Danger! Danger! Danger!

Theb5 dysfunctionsof ateam
The pitfalls of aneffectiveleader
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THE BIG BITE COACHING. SYSTEM
Empowering ProfessionalSuccess
2 DaysTraining
Trainer:HayleyJamesgCertified Trainerin NeurcLinguistic Programming
andMasterPractitionerin NLP

Objective: Learning Outcome

LearningTheBig Bite Systemwill equipand Learnthetoolsandtechniquedo re-create
empoweryou to realizeyour true purpose your future,unleashyour full potentialand
andincreaseyour individual capacity. createabundancén all areasof your life - for
Discoverthe secretdor attainingand athriving balancedife.

manifesting

abundanceprospeity andsuccess$or a

BiggerBite Out of Life.

Who Should Attend:

Small BusinessOwners who areworking hardandwantto breakfreefrom the stressof
moneylimitations or constraints.

Any self-employedprofessionalwhois relianton tradingtime for moneyfor income.
Anyoneil s t ywhbfeelstheyaredoingalot of thingsright butarenotseeingherewards
theyexpector desireandtheir peopleto flourish.

Anyone facing (evenwanting) a major changein their life, who canbenefitfrom afresh
outlook.

Anyone already achievingexcellentresults but endure constantstress,difficulty or
resistanceandseekstrategiedo alleviateandchangethis for amorebalancedifestyle.
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CourseOutline

Day1 Day 2
Module 1 Module 3
Introducing to Neuro Linguistic Improve Your Mental Fitness
Programming The7 Lawsof Mind and Thought
Understandingvhatis NLP Building Couragei NeverGive Up
Definitionsof NLP DevelopSelf Discipline
ThePrincipleof CauseandEffect OvercomingFEAR
The CommunicatiorModel that
drivesNLP
The 3 Optionsto CreateChange Module 4
Presuppositionsf NLP Taking Action to ProduceResults
CausendEffect AphorismsandAffirmations for Prosperity

Law of RequisiteVariety The EmotionalVibration Line

7 EssentiaElementd\Necessaryor Personal

GrowthandProsperity

Module 2 5 Waysto Achieve/GainCompletion
Put Purposeinto Your Life i Goals Working on Your Time Line to Re-create

Balancein 6 Major Areas Your Future

5 Principlesfor Success Action Commitment

S.M.A.R.T.SFormula

P.O.P

Theod Xarve

0 H I Mebd

Magic Travel Agent- Your Ticketto

Success
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MAGNETIC SELLING
Selling Without Selling
2 DaysTraining

Trainer:HayleyJamesgCertified Trainerin NeurcLinguistic Programming
andMasterPractitionerin NLP

Objective:

To equipSalespeoplewith theright tools
andmethodgo applyto the salesprocesghat
will leadthemto increasingheir sales,
reachingandexceedingarges with easeand
renewingtheir motivationalenergy.

Who Should Attend:

SalesStaff, IndependenalesProfessionals,
AccountManagersManagersf Salesstaff,
Business

Owners.

17|Page

Learning Outcome

This high energyandentertaining
presentatiofiocuseson the mindsetand
provensalessystemthatworksin creating
busines®pportunitiefor acquiringnew
businessteferralbusinesandrepeat
business.

Copyright© 2017,ElizabethimageBranding.All RightsReserved ChangingMINDSET ChangingLIVES



CourseOutline

Day 1

Module 1
Introducing to Sellingi The Oldest
Profession

TheFaceto FaceBuying Process
TheSELL Formula
TheRightAttitude
ThePrincipleof CauseandEffect
Perceptions Everything

The 3 Optionsto CreateChange
Presuppositions
CommunicatiorModel
Vitaminsfor Success

Module 2
Requirementsfor a SalesProfessional

Developa SuccesMind-Set
SetYour SellingGOALS

5 Stepsto Learning
ProspectingandLeads

Turn Cold into Warm,Warminto Hot and
Hot into Viral

Day 2

Module 3
Communicating with Rapport

Anchoringi Circle of Excellence
Qualify to find Need,Want& Values
UseSensoryAcuity to ChunkUp
TheRight Questiongo Qualify
ThreeVital SalesSkills

Module 2
Prepare to Reframe and Clarify
Objections
Identifying ObjectionsasBuying
Signals

ReframingObjections

Closingthe Sale

PostSalesi Delivery andFollow Up
Asking for Referralsand Testimonials
Principlesfor Success
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MANAGING TIME
0 Fi Alldtlée TIME y o udvérreed
2 DaysTraining
Trainer:HayleyJamesgCertified Trainerin NeurcLinguistic Programming
andMasterPractitionerin NLP

Objective: Learning Outcome

Exploreswhy Time Managemenis an This presentationvill equipparticipantswith
essentiaklementn increasingefficienciesin the confiden@ andcompetencéo empower
Businesgracticeaswell asin thePersonal themto eliminatetime 6 w a s ffirel ways ,
GrowthandDevelopmenbf its employees. to increaseefficiency,dealwith

procrastinationleveragdime andadoptthe
techniquedo turn everyactinto a Magnetic
Who Should Attend: Time ManaaemenAct.

Time Managemenattitudeshouldbean
essentiapartof anyforward-looking

or gani grahplanaFsosnC E O b s
Line Managergo SupportStaffandanyone
whofeelsavictim of thedreadedd t i me ¢
mythsfrom time to time.
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